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CALIFORNIA DREAM FOR ALL

Dream For All Program
• A revolving, shared appreciation loan 

program that provides loans for a down 
payment to qualified homebuyers. Upon sale 
or transfer of the home, the homebuyer repays 
the original down payment loan, plus a share 
of the appreciation in the value of the home.

• Eligibility

 — One borrower must be a first generation 
borrower

— One borrower must be a current California 
resident

— All borrowers must be first time 
homebuyers

— Income limits based on 120% AMI



• Preregistration and randomized selection 
process by region

• Borrowers have up to 6 months to enter purchase 
contract for home

• If borrower not able to use their award, award 
reassigned to the next borrower on the waitlist

• August 2025 – issued conditional awards to all 
borrowers remaining on the waitlist

DREAM FOR ALL AWARD PROCESS
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• 3,346 used and active awards as of February 10th

• 460 unused awards

CONDITIONAL AWARD FUNDING STATUSES

• $554M available (GF allocations, interest, repayment minus admin)

• $340M used (Loans reserved)

• $50M committed but not disbursed 

• $162M available for 2026 distribution

Conditional Award Status

Funding Status as of (2/17/2026)
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PRELIMINARY OUTCOMES

Demographic and loan data current as of 2/8/2026 and subject to change.

$$$

60% 
Projected Total 
Awards Used

>75% 
BIPOC (Estimated)

3,346
Total Used & Active Awards

$115,000
Projected Average DFA Loan

$600,000 
Average Home Price
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DEMOGRAPHICS PRELIMINARY DETAIL 
(SELF REPORTED DFA PORTAL DATA – NOT HMDA)

[*] May shift based on final loan amounts and associated number of vouchers per region.

Data current as of 2/8/2026 and subject to change.

Ethnicity/Race
CA 

Households
CA

Homeowners
DFA Reservations 

to Date

ETHNICITY PRELIMINARY*
Hispanic or Latino 28% 25% 40%
Not Hispanic or Latino 72% 75% 60%

TOTAL 100% 100% 100%

RACE (INCLUDES HISPANIC/LATINO ETHNICITY)
American Indian or Alaska Native 1% 1% 2%
AAPI 14% 17% 26%
Black or African American 6% 4% 8%
White 55% 57% 32%
Other/Not Provided 24% 21% 32%

TOTAL 100% 100% 100%
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“IN-REGION” VERSUS OUT-OF-REGION” 
PURCHASES TO DATE 

• To date, approximately 80% of DFA 
borrowers are purchasing homes in the 
region that they currently live.

• A higher proportion (20-40%) of borrowers 
in high-cost areas are purchasing a home 
outside their current region.

• Lower cost regions have quicker rates of 
uptake, and significantly more borrowers 
are purchasing in region (95%).

Data current as of 2/8/2026 and subject to change.
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Rural Areas

Orange County Region
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Inland Empire Region

Central Valley Region

Central Coast Region

Capital Region

Bay Area Region

Overall

Purchasing "In-Region" Purchasing "Out of Region"



2026 DFA PREREGISTRATION PROCESS

FEBRUARY MARCH APRIL MAY JUNE JULY

Application Portal 
Opens

February 24

Application Portal Closes

March 16

01

02

03

Application Review, First Generation QA/QC, 
Random Selection Process

Conditional Award, 
Waitlist Announcements

Loan Administration 
and Monitoring



2026 DFA PREREGISTRATION SYSTEM 
CHANGES

• Qualified Census Tract Set Aside
− Any census tract where at least 50% of households have an 

income less than 60% of the Area Median Income
− Poverty rate of at least 25%
− 15% of initial awards set aside for borrowers currently living 

in QCT
− Remainder distributed to both QCT and non-QCT borrowers 

according to geographic set asides

• Preregistration system upgrades to accelerate 
preregistration/award process and improve waitlist 
efficiency.

– Increase number of initial awards
– Call center support borrower outreach. 
– Expand collection of borrower information



• First-generation homebuyers
• Households earning up to 120% 

AMI
• Renters and buyers from 

underrepresented communities
• Individuals that are not yet in the 

homebuying process, but are 
likely eligible

• Residents in rural areas and 
QCTs

• Multilingual messaging

MARKETING 
AND OUTREACH  



MARKETING – 
PAID MEDIA



MARKETING AND OUTREACH - EARNED MEDIA



MARKETING AND OUTREACH – 
COMMUNITY AND BUSINESS PARTNER EDUCATION



QUESTIONS?
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